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Phosphagenics to Supply Firming Cream to GNC 

 Phosphagenics signs agreement with giant nutritional company GNC 

 POH to supply firming/toning cream formulation into US market 

 
5 December 2012, Melbourne, Australia:  Melbourne drug delivery technology 
company, Phosphagenics Limited (ASX: POH, OTCQX: PPGNY), is pleased to 
announce it has reached agreement with US nutritional company, GNC (General 
Nutrition Company), to supply a firming cream for sale throughout GNC’s extensive retail 
network. 

Phosphagenics will manufacture the cosmetics product for GNC, who will market and 
sell it under GNC’s own brand through its lucrative category of diet products.  

GNC is a multi-billion dollar US company headquartered in Pittsburgh, Pennsylvania.  It 
has 7,900 retail locations (of which more than 6,000 are in the United States) and 
operates in 55 international markets.  It has a multi-channel business model which 
includes extensive retail and franchise outlets and a rapidly growing e-commerce 
capability.  It has 5.8 million active customers and 3.1 million unique visits per month to 
its website.  It is the world’s largest company of its kind devoted exclusively to helping its 
customers improve the quality of their lives through innovative products in diverse 
categories. 

Dr Esra Ogru, Phosphagenics CEO, said:  “This deal creates an opportunity to deliver 
our firming/toning cream into the mass market.  We see this arrangement as a 
forerunner to other similar agreements for our personal care range.  The TPM® 

technology used in our formulations is being continually validated by global companies 
looking to market a point of difference for their products.  We have established a strong 
scientific basis for these products, which has allowed us to make claims of more 
effective delivery of key ingredients in cosmetic formulations.” 

Dr Guru Ramanathan, Chief Innovation Officer from GNC said: “At GNC we pride 
ourselves on our rigorous approach to ensuring quality.  GNC sets the standard by 
demanding truth in labeling, ingredient safety and product potency, while remaining at 
the cutting edge of science.  The Phosphagenics formulation, which incorporates its 
TPM® technology, ticks all those boxes.” 

GNC expects to launch the firming cream product during the first quarter of 2013. 
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About Phosphagenics 
 
Phosphagenics Limited is commercialising drug delivery applications based on its novel 
transdermal (drugs administered via skin) TPM® – Targeted Penetration Matrix 
technology.   TPM is a patient friendly and cost effective system used to deliver proven 
pharmaceutical and nutraceutical products. 
  
The lead product advancing through clinical trials is an oxycodone matrix system for the 
relief of chronic pain. 
 
Phosphagenics’ shares are listed on the Australian Securities Exchange (POH) and its 
ADR – Level 1 program in the US is with The Bank of New York Mellon (PPGNY).  
 
www.phosphagenics.com	
www.elixia.com.au 
			
About GNC 

GNC Holdings, Inc., headquartered in Pittsburgh, PA, is a leading global specialty 
retailer of health and wellness products, including vitamins, minerals, and herbal 
supplement products, sports nutrition products and diet products, and trades on the New 
York Stock Exchange under the symbol "GNC". 

As of September 30, 2012, GNC has more than 7,900 locations, of which more than 
6,000 retail locations are in the United States (including 935 franchise and 2,168 Rite Aid 
franchise store-within-a-store locations) and franchise operations in 55 countries 
(including distribution centres where retail sales are made).  The Company – which is 
dedicated to helping consumers Live Well – has a diversified, multi-channel business 
model and derives revenue from product sales through company-owned retail stores, 
domestic and international franchise activities, third party contract manufacturing, 
e-commerce and corporate partnerships.  GNC's broad and deep product mix, which is 
focused on high-margin, premium, value-added nutritional products, is sold under GNC 
proprietary brands, including Mega Men®, Ultra Mega®, GNC Total Lean, Pro 
Performance®, Pro Performance® AMP, Beyond Raw®, and under nationally recognised 
third party brands.   

For more than 75 years, GNC has been committed to bringing people superior GNC 
brand products using only the highest quality ingredients, manufactured under the 
strictest quality controls.  Managing every stage of the process – from formulation to 
retailing – allows GNC to guarantee quality, purity and potency of GNC products. 

www.gnc.com 


